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Primary Colors

Colors: 
Medrio colors are used in addition to white and black. Documents and images intended for web use should be 
saved in RGB color mode, and should use the corresponding values and hex codes. Documents intended for print 
should generally be in CMYK color mode and should adhere to the following:

Cyan is Medrio’s core color. It is part of the logo and the most visible aspect of 
the brand across web and print materials. This is used as the main 
background color for cover pages, main home pages and navigations. It 
should be used as a text color only for titles or in special case presentations.

CMYK:  100 - 0 - 0 -0
RGB:  0 - 174 - 239
#00aeef
Pantone 298 C

CMYK:  0 - 45 - 100 -0
RGB:  249 - 158 - 28
#f99e1c
Pantone 1375 C

Orange is used to accent and contrast against the cyan. This color is the color 
to be used for all call to actions (CTA) on web advertising and used to highlight 
important information on print collateral.

CMYK:  100 - 100 - 100 - 100
RGB:  0 - 0 - 0
#000000
Pantone Black

Black is used for the main text on all web and print collateral. It can also be 
used for headings and illustration outlines.

Primary Colors:
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Secondary Colors

Light blue is used in addition to the Medrio cyan when needed in illustrations 
and on web or print collateral. This color should not be used for text. CMYK:  100 - 0 - 0 -0

RGB:  0 - 174 - 239
#8ecde7
Pantone 636 C

CMYK:  85 - 52 - 0 - 0
RGB:  22 - 115 - 191
#1673BF
Pantone7461 C

Dark blue can be used as an alternative color block for text when needed.  It 
can also be used to shade an illustration that uses the primary Medrio Blue.  

Secondary Colors:

Medium gray is used as the secondary text for copy and can be used for 
subheads, marketing collateral, and as a secondary background color as 
needed.

CMYK: 12 - 9 - 10 - 0
RGB: 221 - 221 - 221
#dddddd
Pantone Cool Gray 1 C

Medium gray is used as the secondary text for copy and can be used for 
subheads, marketing collateral, and as a secondary background color as 
needed.

CMYK:  50 - 41 - 42 -6
#848585
RGB:  132 - 133 - 133
Pantone 430 C



Copyright ©Medrio, inc.  |  www.medrio.com 4

Gradients

Standard Gradient Uses

Gradients are used sometimes as backgrounds for email and landing page headers, as well as in other 
illustrations such as infographics.  The gradients should always go from one blue to a lighter blue or to white as 
shown above.  



Copyright ©Medrio, inc.  |  www.medrio.com 5

Medrio Logo

The Primary Logo: 
The primary logo display is the brand name “Medrio” in black with a 
cyan “river” beneath it, encased in a white cloud with a dark gray or 
black outline. The cloud logo should be used only on a colored 
background of Medrio Blue. The cloud should never sit on any other 
color background. Special circumstances of veering from this usage 
should be given permission by Marketing.

The Secondary Logo:
The secondary logo display 
is simply the brand name 
with the cyan “river” beneath 
it, displayed in black when 
on white background.  When 
on a black background, the 
brand name appears in 
white.  No other colors may 
be used when displaying this 
version of the logo. This use 
of the logo is reserved for 
smaller spaces, such as 
footers or the menu bar on 
a landing page. When space 
allows, use primary logo 
display above.

In Case of a Colored Background:
If the logo absolutely MUST be displayed on a 
colored background, it should only appear in 
white.  The cyan river under the brand name 
should also be white in this case.  This 
scenario should be avoided if possible.

Logos located here

https://medrio.egnyte.com/fl/4hRNZcIhRh
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Medrio Logo Treatment

Placement of the Logo:
The logo should always be placed on a blue background with at least 
50% of the hight of the logo as padding on all sides.  There may be 
more padding on the sides and they do not need to be equally padded, 
but they must allow 50% of the logo hight as breathing room always.  In 
a case where this is not possible, please revert to using the secondary 
logo with a white or black background.

Logo “DO NOT” List
The logo should never be comprimised in any way and should only be used as directed 
above unless consent is given by the Medrio Marketing Department.

DO NOT 

- Smash the logo vertically or stretch it out horizontally

- Stretch the logo vertically or squeeze it horizontally

- Change the colors of the logo inside the cloud

- Add stylistic elements to the logo such as a drop shadow or texture 

- Tilt the logo

- Put the cloud logo on any other background color than Medrio Blue

Padding should be no less than
50% of the hight of the logo
(left, right, top, bottome)

100%
of logo

50%
of logo
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Medrio Fonts: Open Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Paragraph Text
Open Sans is used as the main paragraph text font at a 
font weight of light or regular.  When paragraph text is 
set in color block, it should always be in white at font 
weight regular.

Headings
Headings can be font weight Semibold or Bold 
depending on what looks best on the page and how 
many sets of subheadings there are in the document.  
Headings can also appear in black, dark gray, orange or 
Medrio Blue.

Text in color blocks
Text in color blocks should always be white, 
except in cases where text is in a light gray 
color box, in which case the text can be black.  
Text in color boxes should be in Open Sans 
Regular font weight.
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Medrio Fonts: Oswald

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Paragraph Text
Oswald is never used for paragraph text.  

Headings
Oswald is generally only used for main headings in 
advertisements and social media posts.  Documents  
never use Oswald font.  All blog headings use Oswald in 
regular or medium font weight.  
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Medrio Documents

The Voice of Dr. Gooddata
Doctor Gooddata doesn’t speak in videos or in person 
(with the animatronics or mascot) instead he only 
meows.  His written voice is fun and dynamic.  he is an 
innovator and a scientist first.

Document Headers:
The header in Medrio documents consists of the Medrio 
cloud logo resting on a strip of cyan and is 1.125 inches 
tall, with the width being the full length of the page. The 
cloud logo is right aligned at the 1 inch margin and is 
0.64 inches in height. The logo is centered on the Y axis. 
The first paragraph or heading sits 1/2 inch bellow the 
header. The heading title is Open Sans Light 24pt font.

Title:  Sub Title

Copyright ©2015 Medrio, inc.   |  www.medrio.com 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor.  Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat

This Is  A Heading

Copyright ©Medrio, inc.   |  www.medrio.com

Footers:
The document footer is placed at .2 inches over the end 
of the page, in 9 pt Open Sans Light font and contains the 
following information: 
Medrio Copyright, Vertical line, www.medrio.com

one pager template 1
one pager template 2

https://medrio.egnyte.com/dl/75y3pcgy9n
https://medrio.egnyte.com/dl/tBNR7JiD42
https://medrio.egnyte.com/dl/9tog2jccZ0
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Medrio Letterhead

Letterheads:
The address on the letterhead is 5/8 of an inch from the 
top of the page and rests on the left side of the 
document. The secondary Medrio Logo sits flush with 
the bottom of the address line. The letterhead sits 2 
inches above where the paragraph text begins. Margins 
for the document are set to one inch for left, right and 
bottom of the page. The letterhead contains the 
following information:
Address
General sales phone number
Info@medrio.com

Copyright ©2015 Medrio, inc.   |  www.medrio.com 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor.  Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat

This Is  A Heading

Copyright ©Medrio, inc.   |  www.medrio.com 

Footers:
The document footer is placed at .2 inches over the end 
of the page, in 9 pt Open Sans Light font and contains the 
following information: 
Medrio Copyright, Vertical line, www.medrio.com

345 California St. Ste 325
San Francisco, CA 94104
1-800-498-6830
info@medrio.com

https://medrio.egnyte.com/dl/ZcufInd4LR
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Medrio Case Studies

The Voice of Dr. Gooddata
Doctor Gooddata doesn’t speak in videos or in person 
(with the animatronics or mascot) instead he only 
meows.  His written voice is fun and dynamic.  he is an 
innovator and a scientist first.

Document Headers:
The format of the case study document is the most 
stylized and most in depth of the document templates 
and requires customization with each version, but 
consists of roughly the same layout. The header remains 
consistent with the title “case study” written in open sans 
regular at 25 pt font under the medrio cloud logo. The 
main title should be written in oswald in 20 pt, the 
subtitles should be written in open sans semibold at 11 
pt, with the body copy in open sans light at 10 pt font.  

Copyright ©Medrio, inc.   |  www.medrio.com 

Footers:
The document footer is placed at .2 inches over the end 
of the page split into two sections, one left aligned .5 
inches from the edge and the other right aligned .5 
inches from the far end. Both are 9 pt Open Sans Light 
font and contain the following information: 
Copyright ©[year] Medrio, Inc.  
 www.medrio.com

1-800-498-6830   345 California St. Ste 325
 info@medrio.com     San Francisco, CA 94104

How a CRO wins repeat sponsor business by keeping costs low and timelines short
Advance Research Associates Finds a Strong eClinical Partner in Medrio

Background

Advance Research Associates (ARA) has been helping 
pharmaceutical manufacturers and medical device companies 
succeed in clinical trials for more than 23 years. Having 
completed 700 studies for over 300 clients globally, ARA excels 
in Data Management and Biostatistics in all therapeutic areas 
and can support studies both small and large. They hold an 
impressive track record of sponsor satisfaction with a high 
repeat business rate. 

ARA has used Medrio EDC in their clinical trials for nearly ten 
years. During that time, they’ve gained efficiencies that have 
strengthened them in meeting their company goals.

Challenges
“Our ultimate goal is the success of our clients’ studies.” - Simon 
Read, Account Manager, Sponsor Relations, Advance Research 
Associates

Pharmaceutical and medical device researchers broadly 
acknowledge the competitive advantage that comes with being 
first to market. Every month of lead time ahead of a competitor 
can mean controlling considerably higher market share over 
the long term. For this reason, clinical research sponsors seek 
to expedite the clinical trial process with contract research 
organizations (CROs) that can complete studies rapidly and with 
high-quality data.

To meet sponsor needs, a central challenge for ARA is keeping 
timelines on schedule and costs as low as possible. Especially 
when working with smaller companies that have limited 
resources, saving time and money can have an immense impact 
on a trial’s success. “Our ultimate goal is the success of our 
clients’ studies,” says Simon Read, Account Manager, Sponsor 
Relations at Advance Research Associates.

Challenges
• Meet tight sponsor timelines
• Keep costs to clients as low as 

possible
• Enter and manage data without 

downtime

Why Medrio?
• Up to 50% reduction in study 

build time
• Make mid-study changes in 

minutes
• Obtain straightforward and 

predictable pricing

Results
• 100% of clients are repeat or 

referral
• Exceptional customer 

satisfaction
• Win more repeat sponsor 

business

To deliver consistent results and ultimately create lasting relationships with sponsors, ARA needs fast and flexible 
eClinical tools. Having the ability to set up studies easily, collect data accurately, and make mid-study changes without 
study downtime saves their clients time and money - and increases the likelihood of repeat business and referrals.

Why Medrio?
“The ease of entering data and making changes is crucial to staying on time and budget. In Medrio, we can make
changes in a matter of minutes or hours, which is why our clients keep coming back to us.” - Michelle Stoddard, Sr. 
Director, Clinical Data Management, Advance Research Associates

Cumbersome EDC software often results in slow and inaccurate data collection, which is why many CROs rank 
intuitive design as a high priority. A significant factor contributing to Medrio’s appeal to ARA is researchers’ ability to 
build studies themselves through an intuitive drag-and-drop interface. This feature allows them to reduce study build 
time by up to one half compared to other systems. It also provides a critical measure of control, since there is no 
need for programming or outside 
professional services. ARA has 
found Medrio especially useful in 
studies with less intricate 
casebooks and databases. “Medrio 
is just incredibly fast," says 
Stoddard. “For many companies we 
do business with, this makes all the 
difference.”

On top of this, ARA found value in 
Medrio’s ability to make mid-study 
changes easily and rapidly. This 
capacity has provided a competitive 
advantage in retaining high satisfaction with sponsors. “The ease of entering data and making changes due to things 
like amendments is crucial to staying on time and budget,” says Stoddard. “We can make changes in a matter of 
minutes or hours, which is why our clients keep coming back to us.”

Finally, ARA highlighted Medrio’s transparent pricing structure. They’ve found the sales process easy and painless and 
appreciate that there are no hidden fees for the additional modules they occasionally need.

Case Study

Copyright ©2018 Medrio, Inc. 
www.medrio.com

1-800-498-6830    345 California St. Ste 325
info@medrio.com     San Francisco, CA 94104

1

For Advance Research Associates, their success is helping clients to achieve their highest objectives consistently. 
They tailor solutions to fit their clients’ needs and value the strength of the personal relationship developed between 
client and partner through daily communication. 

About Advance Research Associates

Advance Research Associates (ARA) has a 23-year track record of providing data management and biostatistical 
services to the pharmaceutical, medical device, and biotech industries. ARA provides innovative and customizable 
solutions based on our client’s needs. ARA has supported over 700 clinical trials for domestic and international 
clients across all therapeutic areas. Further information is available at www.advanceresearch.com.

About Medrio

Medrio is the leading provider of eClinical technology for early-phase pharma, device, and diagnostics clinical trials. 
Founded in 2005, the company's cloud-based EDC, eSource, eConsent, and ePRO solutions deliver fast, flexible, and 
easy-to-use tools for the collection and management of clinical data and patient reported outcome responses. Study 
sponsors and contract research organizations have used Medrio extensively in clinical trials across a wide array of 
therapeutic areas, with notable success in oncology, infectious disease, and more. Medrio has extensive experience 
in all study phases and leads the market in early-phase trials. The company serves over 500 customers globally, with 
headquarters in San Francisco and offices in numerous domestic and international locations. For more information, 
please visit www.medrio.com.

https://medrio.egnyte.com/dl/ILfz1EpnmV
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Social Media Headers

There are 4 formats we use to lay text over images for social media and blog headers.  The fromat is dictated by 
the content that’s  being put forth in the header (see next page). 

Blue Scoop White Scoop

Side Fade Arrow

The header template link is here.

https://medrio.egnyte.com/dl/E3orE1j1EV
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Social Media Headers: Format Uses

White Arrow:  Events, Webinars, Editorials, PR

White Scoop:  In Depth Copy, Case Studies, Whitepapers

Blue  Scoop:  Shorter Copy, One Pagers, Data Sheet, Summary

Side Fade:  Infographics
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Header Images: Photography

Medrio Imagery

At Medrio we care about saving lives and we want our imagery to reflect that. Overall the Images chosen should 
reflect our brand. They should be human centric, joyful, and show the research and innovation that is changing 
our industry. The subjects should be dynamic, positive, diverse, and reflect our customers base. Each photo will 
need to be chosen in relation to any content applicable. In all Medrio photography the images should be brightly 
lit and clear without any visible filters.
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Header Images: Photography

What to look for:
One style of imagery that is often used and widely 
applicable are hands seen working, either doing 
research, working with a pateint, or using medrio 
software. These images bring us right to the action and 
bring the viwer into the image, so they can imagine 
themselves in the image. The style has an editorial feel 
and can be less cluttered then other images because it is 
forced to focus on the action of the individual. As with all 
Medrio photography, the images are brightly lit and clear 
without any visible filters. 

Photo Style:  Hands at Work
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Header Images: Photography

What to look for:
We want to cure the world of all diseases, and our 
customers and their patients are going to get us there. 
This style of photography puts these people in the 
forefront and focuses on them. The subjects should be 
smiling and looking directly at the camera for this style. 
They should also be seen in their “natural habitat” such 
as a clinic, medical office, or even a patient at home filling 
out a form. As with all Medrio photography, the images 
are brightly lit and clear without any visible filters. 

Photo Style:  Human Centric
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Header Images: Photography

What to look for:
These photos are somewhere between the hands at 
work and the human centric photos. They feature 
individuals engaged with one another or their work 
smiling and dynamic. These should feel incredibly 
candid. They are also either doing research, working with 
a pateint, or using medrio software. These photos are 
useful for illustrating the feeling of the speed and ease of 
using Medrio. As with all Medrio photography, the 
images are brightly lit and clear without any visible filters. 

Photo Style:  Active Joy
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Header Images: Photography

What to look for:
This style is mainly used to show a larger level concept 
through a styled photo of an object without a person in 
the image at all. This may also be used to highlight an 
event location. The bright use of color and minimalist 
style highlights the joy and sprinkles of quirky of the 
Medrio brand. As with all Medrio photography, the 
images are brightly lit and clear without any visible filters. 

Photo Style:  Pop Objects
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